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NEOMA Business School is a well-known French business school with three prestigious

accreditations: AACSB, EQUIS, and AMBA. It was formed through the merger of Reims




Management School and Rouen Business School, and now has three campuses in Rouen, Reims,
and Paris. The school offers programs from bachelor's to doctoral level.

During my exchange semester in NEOMA, | took five courses: one professional course
(Marketing Management), two language and culture courses (Discovering and Understanding
French Culture and French for Communication), and two online courses (Digital Literacy and
Leading and Collaborating in a Competitive World).

Among these, | would especially recommend the French language and culture courses.
Living in France naturally exposes you to local culture, and these courses helped me understand
it in @ more structured way. We learned about everyday cultural practices, such as the meaning
behind different greetings, and worked in groups on presentations about French-related topics.
In the beginner French class, the content was basic, but | slowly became able to recognize more
vocabulary in daily life and felt more confident using simple expressions. Learning numbers was
especially useful, as it came in handy when ordering food, shopping, or picking up items.

Outside of class, daily life was also an important part of my exchange experience. Cooking
became a big part of my routine, since eating out in France is relatively expensive and not always
suited to my taste. | enjoyed grocery shopping and cooking for myself, and found it both relaxing
and rewarding. Through cooking, | also became more independent and learned how to better
manage my daily expenses.

When | had free time, | traveled around Europe with other exchange students. It was a great
way to broaden my perspective and experience different cultures. Traveling also allowed me to
meet people from different backgrounds and create many unforgettable memories.

One of the most challenging experiences during my exchange was dealing with a health
issue that required several hospital visits. | went to the nearby hospital five times in total. It was
not easy, but with the help of local students, | was able to get through it. It also gave me a better
understanding of how the healthcare system works for international students and taught me how
to handle unexpected situations in a foreign country.

Overall, this exchange helped me improve my communication skills, problem-solving ability,
and independence, while also expanding my international network and global awareness.

Although this was my second exchange experience, | still faced unexpected challenges,

especially related to health. It was a tough time, but | am truly grateful for the support from my




friends in France, as well as my family and friends back in Taiwan, who made me feel less alone
even from far away.

Looking back, the experience was not always easy, but it was truly meaningful. | met people
from different countries, experienced everyday life in France, and learned a lot about myself. Life
has its ups and downs, and that is exactly what makes the experience unforgettable — C'est /a

vie.




