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About the University.

Linnaeus University is a public university in southern Sweden, named after Carl Linnaeus, the father of modern taxonomy. I
studied at the Kalmar campus, located right on the Baltic coast, with bright, modern buildings by the sea. Kalmar is a small
medieval town with a castle, a slow pace of life, and excellent safety — everything you need is within cycling distance. The
university is highly international, with exchange students from all over Europe and Asia, so both the classroom and the

dormitory became natural spaces for cross-cultural learning.

Course Learning.

I completed two courses, fifteen ECTS in total: Retail Supply Chain Management and Business Administration II — Sensory
Marketing. Swedish education differs greatly from what I was used to in Taiwan: classes are small, seminar-based, and built
around group work, and professors genuinely value students' questions and viewpoints — "there is no single correct answer" is
the norm. The course I enjoyed and benefited from most was Sensory Marketing. It explores how consumers form brand
perceptions through sight, sound, smell, and other sensory experiences, and it was assessed through real business cases. The
course resonated strongly with my master's thesis on how consumers evaluate brands, and it gave me a new psychological
perspective on how people perceive brand messages, which directly inspired my research design. Studying in Sweden also
trained me to organize arguments in English in real time and to coordinate group work across different working cultures —

skills that proved valuable when I returned to Taiwan to prepare for my thesis defense.

Life Learning.

Life outside the classroom was the richest part of this exchange. I lived in a student dormitory and shared a kitchen with
flatmates from many countries; cooking together, celebrating holidays, and solving everyday problems were all genuine cross-
cultural practice. Swedish fika culture taught me that rest is a legitimate part of life, and the Nordic respect for personal
boundaries — something I first found distant — became one of the values I appreciate most. During and after the semester, I
traveled alone through the UK, Belgium, the Netherlands, Norway, Denmark, and Hungary, handling transport,

accommodation, and unexpected situations entirely on my own, turning the Europe of textbooks into my own lived experience.

Concrete Benefits.

My spoken English and presentation skills improved significantly in a fully English academic environment. I deepened my
understanding of sustainable finance and ESG regulation from a European perspective, which strengthened the foundation of
my thesis. I built friendships with students from more than ten countries, developed real independence in budgeting, planning,

and risk management through solo travel, and confirmed my goal of pursuing further studies and a career in Northern Europe.

Reflections.

I faced difficulties too — a missed connecting flight, a bank card frozen by fraud control in Budapest, and housing procedures I
had to handle alone after my flatmate returned home early. Each time, the solution was the same: take a deep breath, break the
anxiety down into small, concrete steps, ask for help, and keep records. I learned that calmness and the courage to ask
questions matter more than a perfect plan. The greatest change in me is the shift from relying on others' opinions to trusting my
own judgment, and learning to care for my own emotions — acknowledging anxiety, allowing rest, and apologizing sincerely
without excessive self-blame. This semester taught me not only knowledge, but a way of living: quiet, honest, and responsible

for oneself. I will carry it with me to my next destination.



