A. BREN
# B8 — K2 ( Sapienza University of Rome ) B{ 1778 1303 & - 2BUNEREZBEREZEANA
UARBZ— TEHHEE - A\NERBREEZIMMRAF - EESRESMBEERZ AN SR
BREEREE A ARKE  BReMETESE  BRTMEFLHASFELANELAL -
B2 R INI% R ER T & A BRI BT BUMN RITIT R FRE AN BIRIERER- 2115 ( Mario Draghi ) A&
AMRITRHEFEDBE-HHE (Ignazio Visco ) EERMIBERBIERER-EXK ( Enrico
Fermi ) U RHBRIGELL-ZHEF] ( MariaMontessori ) & - 2SI 2BIEREEH B B

FHEHR -

B. BISMHMEZREEE (A ) HEIRRZ/REBNRE
B S I BLRE% (T s (CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOR) - #
SMEHM A BIR AT - I EEEB AL AR RS - SRR AR
EHEBMSERES -

C. BISMIBZEEEE (RI)
TEEBEIESIBAVBET] - EATTERIRIRE - REFIEEHHELE - SHE—RBZIATH
FELER  EEERBEENOINISKED  RRAERNRENERENIBEETPHLRR
RHEE) -

D. sif/HE > SR (ERFIREIE )
FEFERM S

B ERE
feig R ERE
AR GEHRR

E. BINERHEEEEBERE  REERRERE? N2 - FrRiBNLEREEMARER - 557
SHEARWRIZE K EZARRILUEERER?
MR ZEZATR - REEPEEBEEERS - AMEMBERAEE2HRAFE - BEFRER
EFEAEEOMBPPWRS, - DRASTEEELRETEE—HEN ; BRIELIINMEENMNERR
MR BERA - HRERMBE D BHMBERNATREA— - BHA TZRKEZ - HAFRRZED

BEMBN  BESATHEEMER - #RELZROEZRDFRIEN SRS - BELRER
BFOR - BEENZE - HBE 7 —MIFBRRONEANERAESHYEEMEEFE - &LIRF T

(RAVEAANLE -

F. BNVERHRBEREEEREEE MU EEYE KER?




HAEEEERB/AM - BERSESEABBENTRE - BOMAIFERRR Small Talk - #E#]T
RAEARBNHARSR - EEHNE EEBREIREABIEES A/ NRWERES -
HIMASHER  REEXHELTEE  ERELEEIRAHBNAEHIE - BRI
HEWAETHAMEITBT FABHEANRBREE EREEEREREEBHENER -
ARE Y EHRBEXEAROBERNEBSE -

BN EERERZEERBANESTRA—RNNEREBAGE LNEE - FANARETE?
SRR TATBARE LEANESE  Z2E8E "BEMEZ ) 8 - EEMBEEmZ A
SEOIEE MEESFREELEER CESEEMSESHERLR BT 7 oulRiBE -
AEEREBEROREEREL -

BOMZ VTR B IRREEE F R——EORBEA—E R IEEER - MRBEHE - ZBIRA

RUPH BRI IRREIR IZRL R - IEERBAESS UM ABERER - ENEZERLBRERERE
MKRE  MERBEEREOMEEBRHYAENZELEE -
. RREEE

SEFFNENEETHAREHORE - RIS RUNEE N E ( WEEMN D S 0E )
BEEESRAEIRE - SER A EAE

BR7AIAREL - BERBCEZRSUF NOKRRARE ("RENTK  REEENEC  BEEIFR
HIGRARR 7 L (EERERNERERIIERIARREG - &8 S 2MAvER - BEREUN ZAT -
H—EURBCRIFEE 2B EHRERINEM FHIAREN G VA BNAR -

EHEEERAEZRE  BEE—SFRZNEREREEE -

RN (EEZEREN - REEE - £E2E - Bit¥aE - O/REES) 500 2 L
PRI R E RIER S

My exchange semester in Italy was a transformative experience that fostered both professional
development and profound personal growth. Academically, courses like Customer Satisfaction and
Customer Behavior provided deep practical insights through guest lectures by industry professionals.
Beyond the classroom, navigating complex administrative hurdles—such as sudden policy changes
regarding tax ID applications for rental contracts—forced me to take the initiative, seek local assistance,
and find creative solutions alongside a helpful landlord. This environment, alongside Italy's relaxed
bureaucratic pace, strengthened my crisis management, proactivity, and independent living skills.
Coming from Taiwan’s more reserved social culture, adapting to Europe’s spontaneous small-talk culture

initially pushed me out of my comfort zone; however, embracing these daily interactions helped me




unlock my social potential and build meaningful cross-cultural connections. Overall, this journey
enhanced my language proficiency, professional mindset, and adaptability, teaching me to approach life's

unexpected challenges with composure, flexibility, and a truly open mind.




