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Dear Reader,

If you are reading this, you probably have too much time on your hands. Or, in the unlikely event that this report
has somehow found its way beyond the grant office, you have chosen to read it of your own volition. If it is the
latter, please see this writing not so much as a guide as a list of things that a guy happened to have done over
the course of a year. Cheers!

Before we begin, let’s talk about language. For those of you who have adopted a considerable amount of
American vernacular, there are a few terms you may want to familiarise yourselves with before arriving. To
begin, course refers to your degree programme or subject, and not the individual classes you take. Those are
called modules. Each module may involve lectures, seminars, workshops, or tutorials, depending on what you
are studying. To save word count and not bore you with the details here, you will most likely figure it out by the
first week or so (assuming you actually attend classes).

For the sake of completeness, as one does when bureaucracy demands its due, shall we get some things out of
the way, even though some of these are blatantly obvious and could be established with a simple search? Why
go on exchange? Because my degree demands so, and because Durham is a good school. Speaking of being a
good school, Durham ranks within the top 100 universities in the world and enjoys the local reputation of being
the “university of Oxbridge rejects” (which, based on conversations with fellow students, seems to hold at least
some truth). Its academic excellence is reflected not merely in its rankings, but in the palpable difference you
feel between the student body of Durham and that at home. There is a noticeably greater sense of academic
drive among its students, giving you a glimpse into what genuinely elite universities are made of.

While inserting bullet points in the middle of a paragraph is a generally questionable idea—here are the
benefits:

1. You realize just how much more mature, independent, and academically curious the host student body is
compared to that of your home university, which in turn encourages you to think more critically, question more
freely, and develop your own ideas. Perhaps more than anything else, this was the most meaningful change I
took away from the year.

2. You realize just how much better exchange students are treated there




To prove that second point, consider the administrative contrast:

* Getting a proper student ID immediately upon arrival? Check.

* Having a clear and efficient module registration system before you even land? Check. You don't have to leave
halfway through a class during the chaotic “exceptional circumstances period” to physically queue at an office
and pray you can register for a class you actually want.

* Being treated as an equal peer? Check. Most importantly, you are not treated as a second-class student simply
because you are on an exchange and not paying the university’s hefty tuition fees. You are treated like any other
student nonetheless, with access to the exact same campus privileges.

Moving on to the part that is supposedly the main reason you are there: academics. As a business school
student, I can only speak for the programmes within the school, and even then, all of my modules were with the
Department of Management and Marketing. You are normally required to take modules each term, with the
third term being something of an exception. For most of my modules, prerequisites were ostensibly nonexistent,
so choosing the right modules to take was less complicated than feared. One particular thing worth noting was
an unexpected change of instructor midway through the term. The transition was somewhat chaotic for the first
week or two, as nobody seemed to know what’s going on (like, nobody). Eventually, however, we adapted, and
things fell into place.

When it comes to assessment, all of my modules take the form of one single summative, which accounts for
100 percent of the final grade, mind you. That typically involves a 2,500-word essay on the topics covered in
class. There are no points for attendance or participation or anything else for that matter. The university
technically uses a 1-100 scale, but the important numbers are 40 for undergraduate students and 50 for
postgards as the passing marks. Getting above 70 is considered quite an accomplishment. And, at least for the
purpose of degree classification, once you have crossed that threshold of 70, 71 and 99 are essentially on the
same side of the fence. In the interest of conformity, please find below a list of the modules I completed during
my time at Durham:

* Designing and Marketing Services

* Consulting

* Human Resource Development

* Retail Marketing Management

* Buyer Behaviour and Marketing Innovation

» Marketing Strategy and Tactics

Curiously, culture shock wasn’t really a thing, at least not for. Perhaps this was because, if you think about it,
the English are not all that different from the Taiwanese. The accents, food, weather, and questionable obsession
with queuing may differ, but there is a familiar sense of (sometimes excessive) politeness, certain linguistic
quirks, and a shared appreciation for humility.

Of course, what would an exchange year be without some entertainment? Here are some tips to help you cope
with the high cost of living in Durham that not a lot of people seem to know about. If you are a big coffee
drinker, skip Starbucks and Greggs and get unlimited refills for under two pounds at Wetherspoons (Spoons, as
it is commonly known). That’s the big pub in town that also serves breakfast. It is also known for its relatively
cheap food and drinks, though your mileage may vary. Up the street is the Gala Theatre, where you can score
cheap movie tickets for the latest blockbusters for just a fiver (popcorn is cheap as well). This seems to be a
hidden gem, largely the preserve of Durham’s more seasoned students, so take advantage of it and catch as
many cheap flicks as you can!

And with that, I suppose, I have said most of what I wanted to say. I would be remiss, however, if I did not
thank the people who made the year what it was. Special thanks to my flatmates for all the good times, to Dr.
Huang for laying the foundation for my continued interest in marketing, and to everyone at South and the
University who made my year abroad such a memorable one. I am very glad I got to spend it in Durham.




