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Hanken School of Economics, a distinguished institution established in 1909 with a rich heritage across
its Helsinki and Vaasa campuses, proved to be an intellectually rewarding and deeply transformative
chapter of my life. As a premier Nordic business school holding the prestigious triple accreditation,
Hanken offered a vibrant, multicultural learning environment where English-taught courses seamlessly
bridged academic theory with practical application. Among my coursework, “Strategic Brand
Development” stood out as my favorite and most rewarding academic experience. The professor
dynamically integrated local Finnish brands into the core curriculum, which allowed me to observe
regional market positioning firsthand and academic concepts came alive. Prior to taking this class,

navigating unfamiliar store brands felt overwhelming; afterward, I could actively decipher their




marketing strategies to make informed purchasing decisions, truly achieving a sense of learning for
practical use. Furthermore, the egalitarian and interactive classroom culture, where the professor fostered
an approachable, friend-like atmosphere, made engaging in rigorous academic study genuinely
collaborative and enjoyable.

Beyond the classroom walls, daily life in Finland taught me the profound value of adaptability and the
beauty of going with the flow. Living in an environment where public signs and supermarket labels are
predominantly in Finnish or Swedish posed an immediate challenge, especially since digital translation
applications frequently failed to capture the accurate meaning. My initial grocery shopping trips felt like
navigating as an illiterate person, forcing me to rely entirely on intuition. This guesswork led to amusing
surprises; for instance, I once joyfully purchased a pastry expecting a sweet custard cream bun, only to
discover a sour, tangy lemon tart filling upon taking my first bite. While shocking at that exact moment,
it quickly transformed into a fond, humorous memory that epitomizes the charming unpredictability of
living abroad. A similar mental shift occurred when dealing with local infrastructure. While Finnish
public transit is normally punctual, exceptional punctuality, minor delays and route diversions inevitably
occur. | even encountered a situation where the digital timetable explicitly declared a service cancelled,
only for the vehicle to arrive perfectly on time minutes later. These experiences taught me to relinquish
rigid control and trust that despite sudden disruptions, I would eventually arrive safely at my destination.
Ultimately, managing language barriers and handling unexpected transit changes have built my inner
resilience. I return home with an expanded global perspective and the unwavering conviction that
whatever unforeseen challenges arise in my future career and personal life, I possess the composure and

resourcefulness to overcome them completely.




