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My exchange semester at LUISS Business School in Rome, Italy has been one of the most

transformative experiences in my life, both academically and personally.

LUISS Business School is a highly international institution known for its strong business
education and practical learning approach. Compared with the education system | was

used to before, studying here allowed me to experience a much more interactive learning




environment where students were encouraged to participate actively, share opinions, and

connect classroom knowledge with real-world business situations.

Among all the courses | took, my favorite course was CRM & Promotion. This course left
the strongest impression on me because of the professor’ s unique teaching style. Rather
than only focusing on textbook knowledge, the professor created an unforgettable

learning experience that combined theory with practice.

One of the most exciting parts of this course was having the opportunity to visit Fendi, one
of Italy’ s most famous luxury fashion brands. We were assigned to experience the brand
as secret shoppers, observing how the company interacts with customers and how luxury
brands build customer relationships through service quality and customer experience.
Afterward, we had to write an analytical report and present our findings directly to the
brand manager. Through this experience, | learned not only CRM theories but also how
businesses apply customer relationship management strategies in real life. It completely

changed the way | view business education.

Outside the classroom, living in Italy taught me many valuable life lessons. | learned how
to independently use public transportation systems in a foreign country, understand more
about Italian history and culture, speak a little Italian, and even learn how to cook Italian
food. These daily experiences helped me understand the country from a local perspective

instead of simply being a tourist.

The exchange experience also gave me many personal benefits. | discovered new sides of
myself and understood myself better than before. | became braver when speaking in
English and more confident expressing my opinions. | learned how to communicate with
people from different cultures and became more open-minded toward -cultural

differences.

One of the biggest challenges during my time abroad was learning patience. Rome’ s




transportation system is often unpredictable, with frequent delays and heavy traffic. At
first, | felt stressed and frustrated because | was used to a more efficient environment. Over
time, | learned that some situations cannot be controlled, so | adapted by leaving home

much earlier and learning to stay calm even when things did not go according to plan.

| also experienced cultural shock. During my stay, there were multiple occasions when
strangers made racist comments toward me, and one incident even involved physical
aggression. Some situations left me shocked and unable to react immediately, while other
times | chose to speak up for myself and directly let those people know their behavior was
unacceptable. These experiences taught me how to stand up for myself and protect my

dignity.

At the same time, | learned that every country has both beautiful and difficult sides. Italy is
an incredibly beautiful country with amazing culture, history, architecture, and many kind
people. Although | experienced unpleasant situations, these moments do not define the

entire country.

The biggest lesson | gained from this exchange program is learning who [ truly am. |
realized that education is one of the greatest privileges in my life, and having the
opportunity to study abroad is something | will always be grateful for. This journey taught
me about the world around me, but more importantly, it taught me about my own inner

strength, weaknesses, values, and identity.

Overall, this exchange experience changed me deeply. | learned to be more independent,
more resilient, more confident, and more proud of who | am and where | come from. It is

an experience that | believe will continue to shape me for the rest of my life.




