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A. School Introduction
The University of Liege, founded in 1817, is the first publicly funded French-speaking international university
and one of the earliest public higher education institutions in Europe. It is located in Liege, the third-largest city

and the capital of the French-speaking region of Belgium.

The university has multiple campuses. The largest one, Sart Tilman, is located near the mountains and can be
reached in about 30 minutes by bus from the city center. Most faculties are located here, including law,
engineering, medicine, and social sciences. Orientation day, football matches, and most club activities are also

held on this campus.

There are also several campuses in the city center, such as the 20-Ao(t campus, which houses the Faculty of
Humanities, the library, and administrative offices like the international office. HEC Liege (School of
Management) is located in a separate building. Additionally, there is a branch of the university inside a shopping

mall in the city center, which includes a bookstore, consultation center, study rooms, and large classrooms.

B. Academic Learning (Courses Taken Abroad) — Most Recommended / Favorite Courses

»  Entrepreneurship and Innovation

This course is considered a general education class for local students, with over 100 students enrolled.
Attendance is taken every week, but the professor often cancels classes. Although there are some assignments,
they are relatively easy and do not require much time. For the final project, students work in groups to create a
report on innovation and entrepreneurship and record a video presentation. The final exam involves evaluating
other groups’ reports, analyzing their strengths and weaknesses—the more you write, the higher your score.

This course is suitable for students who want good grades without spending too much time studying.

»  Marketing: Concepts and Decision Making

This course introduces marketing theories in depth. The content is solid and requires extra study time if you lack
prior knowledge. There are two presentations, and the professor requires everyone to present. There is no
need to worry about poor English affecting your grade, as many European students are also not fluent. The final
exam consists mostly of written and short-answer questions, so thorough understanding of the course material

is essential. This course is suitable for students who want a serious academic challenge.

C. Extracurricular Learning (Life Outside the Classroom)

Buddy Program

D. Specific Benefits of the Exchange Program

1. Cooked almost every meal by myself, greatly improving my cooking skills



2. Met many local students and learned about different cultures

3. Improved English communication skills and became able to speak fluently with foreigners
4. Learned to solve problems efficiently and became more confident in expressing myself

5. Developed strong travel planning skills and learned to enjoy trips on a limited budget

E. Challenges Faced and How They Were Resolved

Since all Taiwanese students from the same school were female, we didn’t often cook or travel together. At the
beginning, | mostly did things alone. However, this gave me the opportunity to talk with many international
students. There’s no need to feel awkward—people are generally very open to communication.

| also started traveling alone. At first, | felt a bit uncomfortable and worried about others’ judgment, but after
several trips, | discovered the beauty of solo travel. Later, | met a wonderful neighbor, and after becoming
friends, we often traveled together. | ended up making a lifelong friend during my exchange.

F. Cultural Shock and Adaptation

There are many homeless people in Europe. You can often see them sleeping on the streets or in train stations.
Sometimes they approach you while you are eating or on public transport and ask for money. At first, this was
quite shocking, but | learned that if you simply ignore them or pretend not to understand, they will leave and
approach someone else.

G. Personal Growth and Changes

The exchange experience made me more courageous and willing to actively communicate with international
students. In the past, | worried that my English was not good enough and that | couldn’t express myself clearly.
However, | realized that as long as you are willing to speak, people are happy to listen, and they don’t really care

about grammar.

After returning home, | became more focused on myself and stopped comparing myself with others. Influenced
by the European lifestyle, | found that people there seem happier and more relaxed. No matter the time of day,
you can always see people chatting over drinks in cafés. Employees in all kinds of jobs show positive attitudes
and seem to genuinely enjoy their work.

Unlike in Taiwan, where people are often compared based on salary or position, Europeans seem to prioritize
happiness and freedom. | now believe that living a happy and free life is more important than anything else.

There’s no need to care too much about others’ opinions—as long as you have a clear conscience.

H. Reflections and Suggestions

| am very glad that | chose to study abroad in Europe. These six months were incredibly fulfilling and broadened
my horizons. | used to hear people say that studying abroad can change a person, and | didn’t fully believe it—
but now | understand that only those who experience it can truly appreciate it.

Everything—from the university to traveling, even just walking down a street—was a completely new

experience for me. Every day felt meaningful, and | became more curious about the world.



After returning, | realized how vast the world is, with so many places I've never been to, each with its own
unique beauty. At the same time, | also realized how small the world is—Europe is not as far away as it seems. A
single plane ticket can open your eyes to an entirely new perspective.



