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During my exchange semester, I studied at EDHEC Business School, one of the most well-known business
schools in France. Founded in 1906, EDHEC focuses on business and management education and has several
campuses around the world. In France, its main campuses are located in Lille, Nice, and Paris, with additional
international campuses in London and Singapore. For exchange students from my home university, there were
two main campus options: Lille, which focuses more on management-related programs and is the larger
campus, and Nice, which is famous for finance. After considering my academic background and also the

location, I decided to study at the Lille campus.

My main goal during the exchange was to complete the remaining courses required for my master’s degree.
Because I needed to transfer credits back to Taiwan, I had to pay attention to the difference between the
European credit system and Taiwan’s system. In general, 2 ECTS credits in Europe are roughly equivalent to
one credit in Taiwan, and EDHEC requires exchange students to take at least 20 ECTS. Based on this
requirement, I chose several courses from the M2 Marketing Analytics program, including Advanced Consumer
Psychology, Models in Marketing, Data Visualization with Power BI, Introduction to Python Coding, Selling

and Sales Management, and a French language course.

Among all of them, my favorite course was Selling and Sales Management. Even though the course itself was
not very long, the professor was an industry professional rather than a purely academic instructor. The class
involved a lot of interaction and discussion with students, and the topics often connected theory with real-world
business practices. Compared to some more technical courses, this class felt very practical and close to what
actually happens in business environments. It made the learning process much more engaging and interesting

for me.

Outside the classroom, life in France was also a very important part of my learning experience. To be honest, |
think Taiwanese students who are used to extremely convenient daily life might need a little mental preparation
before coming here. Although EDHEC is located near Lille, the campus is actually in a town called Croix rather
than the city center. I lived in the student residence near campus, and the nearest supermarket was about two
kilometers away. Walking that distance just to buy groceries was probably the biggest lifestyle adjustment for
me. It might sound like a small thing, but when you’re used to convenience stores everywhere in Taiwan, it
really feels different. People also advised us not to walk alone outside the campus after dark, although I

personally ended up doing that quite a few times.

Despite these inconveniences, the time I spent in France has honestly been one of the happiest periods of my
life so far. I experienced many things that were new and exciting to me. I was able to see what life is like for
students in a French business school, meet friends from many different countries, and learn about cultures that I
had previously only known from books or the internet. Some of my classmates came from Europe, Asia, and
even South America, and it was always interesting to hear about their perspectives on life and career. During
weekends and holidays, I also had the opportunity to travel around Europe and visit places rich in history and
culture. All of these experiences felt incredibly unique, and I am very grateful that I had the chance to go

through them during my master’s program.




Of course, living abroad also came with some challenges. One of the biggest difficulties was the language
barrier. As someone who does not speak French, daily life in France could sometimes be frustrating. There
were many situations where I needed to ask for directions, find certain products in stores, or simply ask for
help, but the people around me did not speak English. As a newcomer trying to adapt to a new environment,
this occasionally made me feel discouraged. Ideally, the best solution would be to improve my French.
However, since [ was only staying for one semester as an exchange student, I did not feel strong enough
motivation to fully commit to learning a new language in such a short time. Still, this experience definitely
sparked my curiosity about French and made me appreciate the importance of language in connecting with local

communities.

Another cultural difference that left a strong impression on me was the lifestyle in France. French people value
their personal time and work—life balance very much, so many shops are closed on Sundays. I remember one
weekend when I traveled to the west coast of France. On the way there, I experienced one of the worst cases of
motion sickness in my life during a three plus hours bus ride. I felt extremely nauseous and dizzy the entire
time. When I finally arrived, it happened to be Sunday, and every pharmacy was closed. At that moment, I
really wished I had prepared some medicine in advance. That experience taught me a valuable lesson: whenever

traveling, it is always better to be well prepared for unexpected situations.

Looking back, the biggest personal growth I gained from this period was becoming even more independent. I
already considered myself a relatively independent person, but living abroad gave me much more time and
space to handle things on my own. I also met many young people in Europe who started living independently at
a much earlier age. Compared to many Asian students, they seem to become responsible for their own lives
sooner—making decisions, planning their future, and taking ownership of their choices. Seeing this perspective

gave me a lot to think about as I prepare to enter the workforce.

Finally, I feel very grateful for this opportunity. I want to thank my family for supporting me and allowing me
to enjoy such a meaningful study abroad experience before starting my professional career. I also feel thankful
to myself for having the courage to step outside my comfort zone and explore a much bigger world. The
memories of studying, living, and traveling in Europe will always stay with me. They feel like bright moments
in my life that continue to inspire me. For students who are planning to go on exchange in the future, my
suggestion is simple: cherish every single day abroad. Try new things, meet different people, and truly immerse

yourself in the experience. I believe those memories and lessons will stay with you for a lifetime.




