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My exchange program was at LUISS Business School in Rome, Italy. The campus 1s located in the city center but
away from the busiest tourist attractions, providing a comfortable environment for studying. Since Italy is famous for
its fashion industry, I decided to take courses related to fashion management. During my exchange, I completed four
courses:CRM & Promotion, Branding, Brand Strategies in Fashion and Luxury Industries,andDigital Marketing in
Fashion.

The teaching style was very different from Taiwan. Instead of taking one course throughout the semester, each course
was completed within a few intensive days followed immediately by the final exam. Although this allowed us to focus
on one subject at a time, I found 1t difficult to fully absorb the material in such a short period. However, I gained
valuable insights into the Italian education system and presentation style. Unlike in Taiwan, where reports usually



require both a written report and presentation slides, professors in Italy generally only ask for PowerPoint
presentations, which often contain much more text. Since almost all of my classmates came from different countries, I
also had many opportunities to communicate in English, which greatly improved my language skills.

Outside of class, I took the opportunity to explore Europe. During my exchange, I visited Belgium, Austria, the
Netherlands, Hungary, the Czech Republic, Spain, France, Greece, and Malta. Traveling across Europe was an
unforgettable experience, but it was also much more challenging than it appeared on social media. Behind every
beautiful photo were countless hours spent carrying heavy luggage, taking overnight FlixBus rides, catching early
flights, and walking more than 20,000 steps a day. As time went on, I realized that constantly moving from one
country to another was physically exhausting and mentally draining. I also discovered that I enjoy slow travel much
more than trying to visit as many countries as possible. Spending more time experiencing one place deeply 1S much
more meaningful to me than simply checking famous attractions off a list.

Living in Rome also exposed me to many cultural differences and daily challenges. The residence permit application
process was extremely slow, and I had not even been notified to complete my fingerprint appointment before my
exchange ended. Public transportation was another major challenge. Buses were often delayed or did not arrive at all,
making Google Maps unreliable. During the summer, many buses and public spaces had little or no air conditioning,
making daily commuting uncomfortable. Safety was another concern, especially around train stations and popular
tourist attractions, where pickpocketing 1s common. I became much more cautious by keeping my belongings secure
and avoiding walking alone late at night.

Despite these difficulties, this exchange experience was one of the most meaningful experiences of my life. It allowed
me to experience a completely different culture and lifestyle while helping me better understand myself. More
importantly, living abroad made me truly appreciate Taiwan's convenience, efficient public transportation, affordable
healthcare, and overall sense of safety. Many things that I had once taken for granted became things I deeply
appreciated after living in Europe. Although I realized that Europe is probably a place I would prefer to visit rather
than live in, I have absolutely no regrets about choosing to study abroad. The friendships I built, the lessons I learned,
and the personal growth I experienced are memories that I will always treasure. I would still encourage every student
to participate 1n an exchange program if they have the opportunity, because the experience 1s truly priceless.



